
Publisher catalog, you 

will find many publi-

cations that match the 

style of your newslet-

ter. 

Next, establish how 

much time and money 

you can spend on your 

newsletter. These fac-

tors will help deter-

mine how frequently 

you publish the news-

letter and its length. 

It’s recommended that 

you publish your 

newsletter at least 

quarterly so that it’s 

considered a con-

sistent source of infor-

mation. Your custom-

This story can fit 175-

225 words. 

The purpose of a 

newsletter is to pro-

vide specialized infor-

mation to a targeted 

audience. Newsletters 

can be a great way to 

market your product 

or service, and also 

create credibility and 

build your organiza-

tion’s identity among 

peers, members, em-

ployees, or vendors. 

First, determine the 

audience of the news-

letter. This could be 

anyone who might 

benefit from the infor-

mation it contains, for 

example, employees or 

people interested in 

purchasing a product 

or requesting your ser-

vice. 

You can compile a 

mailing list from busi-

ness reply cards, cus-

tomer information 

sheets, business cards 

collected at trade 

shows, or membership 

lists. You might con-

sider purchasing a 

mailing list from a 

company. 

If you explore the 

Lead Story Headline 

Secondary Story Headline 

This story can fit 75-

125 words. 

Your headline is an 

important part of the 

newsletter and should 

be considered careful-

ly. 

In a few words, it 

should accurately rep-

resent the contents of 

the story and draw 

readers into the story. 

Develop the headline 

before you write the 

story. This way, the 

headline will help you 

keep the story focused. 

Examples of possible 

headlines include 

Product Wins Indus-

try Award, New Prod-

uct Can Save You 

Time!, Membership 

Drive Exceeds Goals, 

November 2019  
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Life Insurance for Business 
Continuation Plans 
In small business structures the loss of life can cre-
ate emotional and financial hardship.  All business 
structures are unique. We have found that many 

business owners have used life insurance to fund a buy / sell agreement.  When the 
death of an owner occurs the life insurance benefit is used to buy out his/her shares 
to continue the business.  The surviving beneficiary would receive the proceeds.  This 
is a basic buy/sell need that is met with a life insurance plan.   
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CLICK HERE 
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Traveling guests this summer? 

Family Reunion, or Family Birthday? 

We would love them to be our guests at the 

Moran Inn Bed & Breakfast. 

 

Gift Certificates available  

Book your stay today at themoraninn.com 

http://themoraninn.com/
http://themoraninn.com
https://www.krooswykplumbingheating.com/
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Announcing Franciscan Health’s Online COVID-19 Assessment 
Franciscan Health has developed a free online assessment for patients who are  
experiencing symptoms or think they may been exposed to COVID-19. This  
non-diagnostic questionnaire, developed in collaboration with Franciscan clinical 
leaders, will determine an individual’s eligibility for a telephonic consultation with a 
qualified nurse. A nurse will then guide patients with their next steps to the care they 
need.  The online assessment can be accessed by clicking on the COVID-19 alert ban-
ner at the top of the Home page on the Franciscan Health website or from the direct 
link below:  
https://www.franciscanhealth.org/covidaware 

 
There are 3 Steps to the Online Assessment Journey 
1. Patients take a COVID-19 ONLINE ASSESSMENT to determine their  
eligibility for a nurse consultation.  
2. If patients qualify, a nurse will contact them for a TELEPHONIC COVID-19 NURSE 
CONSULTATION.  
3. For those at high risk, a nurse will direct patients to a COVID-19  
In-Person Test Site or other clinical sites as needed.    
 

VIDEO LINK: https://www.youtube.com/watch?v=woLfI5ZmcjM 

https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.franciscanhealth.org%2Fcovidaware&data=01%7C01%7CJill.Akers%40franciscanalliance.org%7Cdd159934bf8d411cc0c508d7cc2f73fe%7C4b843c54adae4ff29f04d9248f52101e%7C0&sdata=xMXPcP35HQw7ngxx39q%2FuG
https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.youtube.com%2Fwatch%3Fv%3DwoLfI5ZmcjM&data=01%7C01%7CJill.Akers%40franciscanalliance.org%7Cdd159934bf8d411cc0c508d7cc2f73fe%7C4b843c54adae4ff29f04d9248f52101e%7C0&sdata=TkESwt%2FrPaz4QZqNsl
https://www.franciscanhealth.org/
https://www.firsttrustcu.com/
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FREE advertising  

opportunity for you! 

Bring your promotional items (2-3 dozen items) into 

the Chamber office to be put into the Welcome Bags 

https://www.franciscanhealth.org/
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During this time of state emergency, our 

drive thru is still open.  Mobile ordering 

and payment is also available. Unfortunate-

ly at this time our dining room is closed.  

We will open it as soon as this emergency 

is over. Please take all necessary precau-

tions to protect yourself and families.  

 

As a reminder, our Big Macs are still available in the 

 3 different sizes. 

https://www.franciscanhealth.org/
https://www.mcdonalds.com/
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mation to a targeted 

audience. Newsletters 

can be a great way to 

market your product 

or service, and also 

create credibility and 

build your organiza-

tion’s identity among 

peers, members, em-

ployees, or vendors. 
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benefit from the infor-

mation it contains, for 
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purchasing a product 

or requesting your ser-

vice. 

You can compile a 

mailing list from busi-

ness reply cards, cus-

tomer information 

sheets, business cards 
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sider purchasing a 

mailing list from a 

company. 
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During these uncertain times, First 
Merchants is providing financial as-
sistance to those who may need it. 
Please visit the COVID section on 
our website for up-to-date infor-
mation: https://
www.firstmerchants.com/covid-19.  

 

For Consumers: 

• COVID-19 impacted clients may request to defer payments on in-
stallment and auto loans, mortgage loans and home equity loans 
for up to 90 days without impacting their credit report or incur-
ring late fees during the deferral period. 

The bank is also suspending vehicle repossessions and will not initi-
ate foreclosure actions for residential properties for the next 60 days. 

For assistance with any of the above, please call (877) 556-8721. 

Beginning March 25, 2020, we now have the ability to assist our im-
pacted clients by offering a short term, unsecured installment loan.  

Clients may call and any Banking Center to speak with a banker. 

For Commercial Clients: 

COVID impacted clients may request modifications to conventional, 
SBA 504 and 7A commercial loans. Structures include principal de-
ferrals, interest deferrals and other loan structures.   

Please direct commercial clients to contact your relationship banker 
or Customer Service for assistance.  

 

 

 

 

 

Feeling anxious or depressed about the current state of our 
world?  New Leaf Resources can help.  Contact New Leaf Resources 
today to schedule a tele-session with one of our highly-trained 
counselors at (219) 226-1810.  

 

https://www.firstmerchants.com/covid-19
https://www.firstmerchants.com/covid-19
https://www.firstmerchants.com/
https://www.newleafresources.org/
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Members in Motion is a free benefit for you. If you have something to share,  

e-mail it to the Chamber office demottechamber@netnitco.net. 

Members in Motion will be e-mailed to all Chamber members the last Thursday of 

the month. Deadline for your news is the Wednesday before the last Thursday of 

each month.  Members in Motion will also be posted on our website as well as our 

Facebook page…connecting YOU to the community!  

Chamber Phone & Fax: (219) 987-5800   

E-mail: info@demottechamber.org 

Find us online at: DemotteChamber.org 

327 N. Halleck St. ~ PO Box 721 ~ DeMotte, IN 46310 

Located in the DeMotte Plaza 

We have a video series called Get Local on our Facebook and 

our Website.  In these videos we will be interviewing our cham-

ber members and introducing them and what their businesses 

has to offer our community.  If you are interested in being fea-

tured in one of our Get Local videos please email us at   

info@demottechamber.org 

mailto:info@demottechamber.org?subject=Members%20in%20Motion
http://www.facebook.com/demottechamber
mailto:info@demottechamber.org?subject=Members%20in%20Motion
http://www.demottechamber.org
http://www.demottechamber.org/
https://demottechamber.org/videos/
mailto:info@demottechamber.org?subject=Get%20Local%20Video

