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Burns Family Pizzeria   

Ribbon Cutting  March 13 at 5 pm 

806 15th St SE   DeMotte, IN  

Join us in celebrating our newest Chamber member and newly 

opened pizzeria in DeMotte.   

https://demottechamber.org/
https://www.facebook.com/pg/burnsfamilypizzeria
https://www.facebook.com/burnsfamilypizzeria/
https://demottechamber.org/
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Life Insurance for Business 
Continuation Plans 
In small business structures the loss of life can cre-
ate emotional and financial hardship.  All business 
structures are unique. We have found that many 

business owners have used life insurance to fund a buy / sell agreement.  When the 
death of an owner occurs the life insurance benefit is used to buy out his/her shares 
to continue the business.  The surviving beneficiary would receive the proceeds.  This 
is a basic buy/sell need that is met with a life insurance plan.   
 

To post or 

view Jasper / 

Newton com-

munity events 

CLICK HERE 

March 2020 

https://www.infarmbureau.com/
https://www.jaspernewtonfoundation.org/calendar/
https://www.jaspernewtonfoundation.org/calendar/
https://www.jaspernewtonfoundation.org/calendar/
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Friends and Family coming to town? 

As a Chamber member  your room is   

$99 a night.  

As a Thank You! 

Rooms are regularly $129  

and  

Master Suite $159   

And of course, that is with breakfast. 

Gift Certificates available  

Book your stay today at themoraninn.com 

http://themoraninn.com/
themoraninn.com
http://themoraninn.com
https://www.krooswykplumbingheating.com/
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Smile Your Best Dental celebrated National  

Dental Hygiene Month by educating local      

students about the importance of proper dental 

hygiene.  We had the opportunity to screen 

over 500 students, as well as, our local           

preschools !  

https://krolfamilymedicine.com/
https://www.smileyourbest.com/
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Will you please join New Leaf Resources on 
Thursday, April 30 at Teibel's Restaurant in 
Schererville, IN, for its annual celebration 
dinner?  You'll enjoy a delicious meal and 
have an opportunity to meet New Leaf's new 

Executive Director, Rev. Corky DeBoer as well as hear inspiring stories of 
lives changed  through counseling.  RSVP at (708) 895-7310 or 
email lisa@newleafresources.org today! 

mailto:lisa@newleafresources.org
https://www.newleafresources.org/
https://infinityfit.com/
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Congratulations to our Nicole Stotts, voted as the general      
manager of the Year.   

Our shamrock shakes are back and brought a twist to our Oreo 
McFlurry.  Come and try a shamrock Oreo McFlurry until March 
31st.  

Coming soon a Big Mac in 
three different sizes, Little 
Mac, Big Mac and the Double 
Big Mac.  Our sale begins 
March 11th so get your taste 
buds ready.  

 

Happy St. Patrick’s day! 

https://www.mccolly.com/
https://www.mcdonalds.com/
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FREE advertising  

opportunity for you! 

Bring your promotional items (2-3 dozen items) into 

the Chamber office to be put into the Welcome Bags 

https://www.firstmerchants.com/locations/demotte


February 2020 

 
Town & Country Paving is proud to an-
nounce that Todd Berg has joined the 
team as Superintendent. Todd has 
twenty-eight years of experience in the 
asphalt paving industry and brings well 
needed experience for the company’s 
continued growth. Vice President, Rod-
ney Urbano stated “we are very excited 

that Todd has chosen to join us and we are looking forward to another busy 
year of asphalt paving throughout the area”.  

 Town & Country has been paving the area since 1982 and employs 
an average of thirty-five people during the construction season.  

 

http://www.myjcpl.org/
https://www.facebook.com/pages/category/Paving---Asphalt-Service/Town-Country-Paving-368169159876864/
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First Trust Credit Union is offering EIGHT $1,000 scholar-
ships, to graduating high school seniors. Scholarship appli-
cations are available in school guidance offices, at each First 
Trust branch location, and at https://www.firsttrustcu.com/
scholarship-information/. 

Four scholarships will be awarded to graduating seniors 
pursuing a four year degree and four will be awarded to 
graduating seniors pursuing an Apprenticeship, Associates, 
or Certification in a selected field. 

Additionally, in honor of Dennis Knaup, long-time Board Member of First Trust and retired 
Michigan City teacher, a special one-time $1,600 scholarship will be awarded in 2020 to a 
Michigan City High School senior who is planning to pursue a Bachelor’s Degree in Educa-
tion. 

Scholarship recipients must be a member of First Trust Credit Union to be eligible. Mem-
bership information along with the many products and services First Trust offers may be 
reviewed by visiting our website, www.firsttrustcu.com.  Scholarship are due by 5:00 p.m. 
on Monday, March 16th, 2020. 

https://leestmahealthcare.com/
https://www.firsttrustcu.com/scholarship-information/
https://www.firsttrustcu.com/scholarship-information/
http://www.firsttrustcu.com
https://www.firsttrustcu.com/
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http://demotteunitedmethodist.org/
http://demotteunitedmethodist.org/
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https://aperioncare.com/


March 2020 

https://www.franciscanhealth.org/
https://www.franciscanhealth.org/
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      To help answer questions about the air-
port’s new rental aircraft, we will host several 
information sessions at the airport including- 

 

• Feb 29th from 12-2pm 

March 15th from 2-4pm 

 

May 8th from 8-2pm: The airport will host the Aviation Career Day and 
Open House event. This free, open to the public event is a must see for any-
one interested in aviation.  

May 9th (time TBD): Free flights for any 8-17 year old. EAA Chapter 67 

will give free flights to any interested youth age 8-17 interested.  

May 12th from 5-7pm: Mini 4-H Aviation camp. Registration through 4-
H.  

May 28th from 9-noon: The airport will host an AOPA Rusty Pilot semi-
nar. This is a great opportunity for rusty pilots to work toward getting back 
up in the air. 

 

More to come!  

We have started a new video series called Get Local on our Facebook page.  

In these videos we will be interviewing our chamber members and introduc-

ing them and what their businesses has to offer our community.  If you are 

interested in being featured in one of our Get Local videos please email us 

at  info@demottechamber.org 

http://jaspercountyairport.com/
mailto:info@demottechamber.org?subject=Get%20Local%20Video
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Members in Motion is a free benefit for you. If you have something to share,  

e-mail it to the Chamber office demottechamber@netnitco.net. 

Members in Motion will be e-mailed to all Chamber members the last Thursday of the month. 

Deadline for your news is the Wednesday before the last Thursday of each month.  Members in 

Chamber Phone & Fax: (219) 987-5800   

E-mail: info@demottechamber.org 

Find us online at: DemotteChamber.org 

327 N. Halleck St. ~ PO Box 721 ~ DeMotte, IN 46310 

Located in the DeMotte Plaza 

  

For the 5th year in a row, Van Drunen Farms will host the Global Leadership 

Summit (GLS), a 2-day leadership conference featuring 16 speakers, at Mo-

mence High School.  We would love for you to join us! 

No matter where your influence is — in your family, school, work or church — 

you are invited to join 405,000 of your peers to learn how to maximize it. 

We are aware that GLS conflicts with the Touch of Dutch Parade and Festival on 

August 7 and 8.  You are more than welcome to register and attend only on 

Thursday if you wish. 

Please click on the link below to receive your invitation and instruc-

tions for registering: 

https://myemail.constantcontact.com/SAVE-THE-DATE--2020-Global-
Leadership-summit.html?soid=1101945608758&aid=gOs7imTkKb0 

mailto:info@demottechamber.org?subject=Members%20in%20Motion
http://www.facebook.com/demottechamber
mailto:info@demottechamber.org?subject=Members%20in%20Motion
http://www.demottechamber.org
http://www.demottechamber.org/
https://www.vandrunenfarms.com/
https://www.vandrunenfarms.com/
https://myemail.constantcontact.com/SAVE-THE-DATE--2020-Global-Leadership-summit.html?soid=1101945608758&aid=gOs7imTkKb0
https://myemail.constantcontact.com/SAVE-THE-DATE--2020-Global-Leadership-summit.html?soid=1101945608758&aid=gOs7imTkKb0

