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Dear Members, 

 

 The DeMotte Chamber of Commerce and Jasper Economic Development is  
supporting our impacted local businesses, workers, and families by helping everyone 
be aware of all the resources being provided to them during this crisis.  We are    
providing resources and guidelines based on information from the Centers for Disease 
Control (CDC) and State of Indiana.   

Small Business Resources:  

SBA Disater Loans for Small Businesses - Indiana has secured federal disaster           
assistance from the US Small Business Administration to assist small businesses       
impacted by COVID-19.  Information and the application can be found at           
SBA.gov/Disaster. 

Indiana Small Business Development Center -  The Indiana SBDC is offering no-cost 
business advising for entrepreneurs and small businesses.   Advisors are available to 
provide free advising and disaster relief loan application assistance.  For more infor-
mation please visit  isbdc.org/indianacovid19smallbusiness 

Facebook Small Business Development Center -  Businesses that are experiencing     
disruptions resulting from the global outbreak of COVID-19 can apply for grants from 
FaceBook.  Facebook is offering $100M in cash grants and ad credits for up to 30,000 
small businesses on over 30 countries where they operate.                                                
Visit  facebook.com/businessboostgrant. 

Family Resources: 

Families First Coronavirus Response Act– The FFCRA requires certain employers to 
provide their employees with paid sick leave or expanded family and medical leave for 
specified reasons related to COVID-19.  For more information go to            
www.dol.gov/agencies/whd/pandemic/ffcra-employer-paid-leave  

Good Neighbor Food Pantry of DeMotte– The Good Neighbor Food Pantry of DeMotte 
is open on Wednesdays 9:30 am - 12pm.   

Unemployed Workers– The Indiana Department of Workforce Development has      
created a resource page for those impacted by the spread of COVID-19.  For                
information on state resources for those unemployed, please go to                   
www.in.gov/dwd/19.htm  

 

If you have any questions please contact the DeMotte Chamber at in-
fo@demottechamber.org or  

Jasper County Economic Development Executive Director,  

Stephen Eastridge at stephen@jaspercountyin.com. 

https://www.jaspercountyin.com/
https://www.sba.gov/funding-programs/disaster-assistance
https://isbdc.org/indianacovid19smallbusiness/
https://www.facebook.com/business/boost/grants
https://www.dol.gov/agencies/whd/pandemic/ffcra-employer-paid-leave
https://www.in.gov/dwd/19.htm
https://www.in.gov/dwd/19.htm
mailto:info@demottechamber.org?subject=small%20business%20resources%20for%20covid19
mailto:info@demottechamber.org?subject=small%20business%20resources%20for%20covid19
mailto:stephen@jaspercountyin.com?subject=small%20business%20resources%20for%20covid19
https://www.jaspercountyin.com/
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Life Insurance for Business 
Continuation Plans 
In small business structures the loss of life can cre-
ate emotional and financial hardship.  All business 
structures are unique. We have found that many 

business owners have used life insurance to fund a buy / sell agreement.  When the 
death of an owner occurs the life insurance benefit is used to buy out his/her shares 
to continue the business.  The surviving beneficiary would receive the proceeds.  This 
is a basic buy/sell need that is met with a life insurance plan.   
 

To post or 

view Jasper / 

Newton com-

munity events 

CLICK HERE 

April 2020 

https://www.infarmbureau.com/
https://www.jaspernewtonfoundation.org/calendar/
https://www.jaspernewtonfoundation.org/calendar/
https://www.jaspernewtonfoundation.org/calendar/
https://www.987sell.com/
https://www.987sell.com/
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Traveling guests this summer? 

Family Reunion, or Family Birthday? 

We would love them to be our guests at the 

Moran Inn Bed & Breakfast. 

 

Gift Certificates available  

Book your stay today at themoraninn.com 

http://themoraninn.com/
http://themoraninn.com
https://www.krooswykplumbingheating.com/
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During this time of state emer-

gency, our drive thru is still 

open.  Mobile ordering and pay-

ment is also available. Unfortu-

nately at this time our dining 

room is closed.  We will open it 

as soon as this emergency is 

over. Please take all necessary 

precautions to protect yourself and families.  

 

As a reminder, our Big Macs are still available in the 

 3 different sizes. 

https://www.mcdonalds.com/
https://www.americannational.com/wps/portal/agent?s=timnash-16751
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Announcing Franciscan Health’s Online COVID-19 Assessment 
Franciscan Health has developed a free online assessment for patients who are  
experiencing symptoms or think they may been exposed to COVID-19. This  
non-diagnostic questionnaire, developed in collaboration with Franciscan clinical 
leaders, will determine an individual’s eligibility for a telephonic consultation with a 
qualified nurse. A nurse will then guide patients with their next steps to the care they 
need.  The online assessment can be accessed by clicking on the COVID-19 alert ban-
ner at the top of the Home page on the Franciscan Health website or from the direct 
link below:  
https://www.franciscanhealth.org/covidaware 

 
There are 3 Steps to the Online Assessment Journey 
1. Patients take a COVID-19 ONLINE ASSESSMENT to determine their  
eligibility for a nurse consultation.  
2. If patients qualify, a nurse will contact them for a TELEPHONIC COVID-19 NURSE 
CONSULTATION.  
3. For those at high risk, a nurse will direct patients to a COVID-19  
In-Person Test Site or other clinical sites as needed.    
 

VIDEO LINK: https://www.youtube.com/watch?v=woLfI5ZmcjM 

https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.franciscanhealth.org%2Fcovidaware&data=01%7C01%7CJill.Akers%40franciscanalliance.org%7Cdd159934bf8d411cc0c508d7cc2f73fe%7C4b843c54adae4ff29f04d9248f52101e%7C0&sdata=xMXPcP35HQw7ngxx39q%2FuG
https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.youtube.com%2Fwatch%3Fv%3DwoLfI5ZmcjM&data=01%7C01%7CJill.Akers%40franciscanalliance.org%7Cdd159934bf8d411cc0c508d7cc2f73fe%7C4b843c54adae4ff29f04d9248f52101e%7C0&sdata=TkESwt%2FrPaz4QZqNsl
https://www.franciscanhealth.org/
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FREE advertising  

opportunity for you! 

Bring your promotional items (2-3 dozen items) into 

the Chamber office to be put into the Welcome Bags 

https://www.franciscanhealth.org/
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https://www.franciscanhealth.org/
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https://www.facebook.com/burnsfamilypizzeria/
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http://www.belstramilling.com/
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During these uncertain times, First 
Merchants is providing financial as-
sistance to those who may need it. 
Please visit the COVID section on 
our website for up-to-date infor-
mation: https://
www.firstmerchants.com/covid-19.  

 

For Consumers: 

• COVID-19 impacted clients may request to defer payments on in-
stallment and auto loans, mortgage loans and home equity loans 
for up to 90 days without impacting their credit report or incur-
ring late fees during the deferral period. 

The bank is also suspending vehicle repossessions and will not initi-
ate foreclosure actions for residential properties for the next 60 days. 

For assistance with any of the above, please call (877) 556-8721. 

Beginning March 25, 2020, we now have the ability to assist our im-
pacted clients by offering a short term, unsecured installment loan.  

Clients may call and any Banking Center to speak with a banker. 

For Commercial Clients: 

COVID impacted clients may request modifications to conventional, 
SBA 504 and 7A commercial loans. Structures include principal de-
ferrals, interest deferrals and other loan structures.   

Please direct commercial clients to contact your relationship banker 
or Customer Service for assistance.  

 

 

 

 

 

Feeling anxious or depressed about the current state of our 
world?  New Leaf Resources can help.  Contact New Leaf Resources 
today to schedule a tele-session with one of our highly-trained 
counselors at (219) 226-1810.  

 

https://www.firstmerchants.com/covid-19
https://www.firstmerchants.com/covid-19
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      To help answer questions about the air-
port’s new rental aircraft, we will host several 
information sessions at the airport including- 

 

May 8th from 8-2pm: The airport will host 
the Aviation Career Day and Open House 
event. This free, open to the public event is a 
must see for anyone interested in aviation.  

May 9th (time TBD): Free flights for any 8-17 year old. EAA Chapter 67 

will give free flights to any interested youth age 8-17 interested.  

May 12th from 5-7pm: Mini 4-H Aviation camp. Registration through  

4-H.  

May 28th from 9-noon: The airport will host an AOPA Rusty Pilot semi-
nar. This is a great opportunity for rusty pilots to work toward getting back 
up in the air. 

 

More to come!  

We have started a new video series called Get Local on our Face-

book page.  In these videos we will be interviewing our chamber 

members and introducing them and what their businesses has to 

offer our community.  If you are interested in being featured in one 

of our Get Local videos please email us at   

info@demottechamber.org 

http://jaspercountyairport.com/
https://demottechamber.org/
mailto:info@demottechamber.org?subject=Get%20Local%20Video
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Members in Motion is a free benefit for you. If you have something to share,  

e-mail it to the Chamber office demottechamber@netnitco.net. 

Members in Motion will be e-mailed to all Chamber members the last Thursday of the 

month. Deadline for your news is the Wednesday before the last Thursday of each month.  

Members in Motion will also be posted on our website as well as our Facebook page…

connecting YOU to the community!  

Chamber Phone & Fax: (219) 987-5800   

E-mail: info@demottechamber.org 

Find us online at: DemotteChamber.org 

327 N. Halleck St. ~ PO Box 721 ~ DeMotte, IN 46310 

Located in the DeMotte Plaza 

   

For the 5th year in a row, Van Drunen Farms will host the Global Leadership Summit 

(GLS), a 2-day leadership conference featuring 16 speakers, at Momence High School.  

We would love for you to join us! 

No matter where your influence is — in your family, school, work or church — you are 

invited to join 405,000 of your peers to learn how to maximize it. 

We are aware that GLS conflicts with the Touch of Dutch Parade and Festival on August 

7 and 8.  You are more than welcome to register and attend only on Thursday if you 

wish. 

Please click on the link below to receive your invitation and instructions for 

registering: 

https://myemail.constantcontact.com/SAVE-THE-DATE--2020-Global-Leadership-
summit.html?soid=1101945608758&aid=gOs7imTkKb0 

mailto:info@demottechamber.org?subject=Members%20in%20Motion
http://www.facebook.com/demottechamber
mailto:info@demottechamber.org?subject=Members%20in%20Motion
http://www.demottechamber.org
http://www.demottechamber.org/
https://www.vandrunenfarms.com/
https://www.vandrunenfarms.com/
https://myemail.constantcontact.com/SAVE-THE-DATE--2020-Global-Leadership-summit.html?soid=1101945608758&aid=gOs7imTkKb0
https://myemail.constantcontact.com/SAVE-THE-DATE--2020-Global-Leadership-summit.html?soid=1101945608758&aid=gOs7imTkKb0

