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will find many publi-

cations that match the 

style of your newslet-

ter. 

Next, establish how 

much time and money 

you can spend on your 

newsletter. These fac-

tors will help deter-

mine how frequently 

you publish the news-

letter and its length. 

It’s recommended that 

you publish your 

newsletter at least 

quarterly so that it’s 

considered a con-

sistent source of infor-

mation. Your custom-

This story can fit 175-

225 words. 

The purpose of a 

newsletter is to pro-

vide specialized infor-

mation to a targeted 

audience. Newsletters 

can be a great way to 

market your product 

or service, and also 

create credibility and 

build your organiza-
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peers, members, em-

ployees, or vendors. 
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anyone who might 

benefit from the infor-
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people interested in 
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or requesting your ser-
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You can compile a 

mailing list from busi-

ness reply cards, cus-
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sheets, business cards 

collected at trade 
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lists. You might con-

sider purchasing a 
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company. 

If you explore the 
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Secondary Story Headline 

This story can fit 75-
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be considered careful-

ly. 

In a few words, it 
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resent the contents of 
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story. This way, the 
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keep the story focused. 
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headlines include 

Product Wins Indus-

try Award, New Prod-

uct Can Save You 

Time!, Membership 
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WELCOME TO OAK STREET – OAK GROVE’S COMMU-
NITY OPEN HOUSE 

PLEASE JOIN US ON THURSDAY, FEBRUARY 27TH FROM 4 TO 7PM 

ANNOUNCING OAK GROVES NEW MEMORY CARE UNIT OPEN HOUSE  

JOIN US TO: 

 TOUR THE NEW UNIT, ENJOY REFRESHMENTS,  HORS D'OEUVRE’S & 
PASTRIES,  MUSICAL ENTERTAINMENT AND COMMEMORATIVE GIVEA-

WAYS 

DEDICATION PROGRAM FOR OAK GROVES NEW SECURE 
MEMORY CARE UNIT  

PROGRAM AT 6PM 

 

PLEASE JOIN US IN CELEBRATING THE COMPLETION AND CONSE-
QUENT OPENING OF OAK STREET, THE NEW MEMORY CARE UNIT AT 
OAK GROVE 

 

https://demottechamber.org/
https://www.facebook.com/burnsfamilypizzeria
https://www.facebook.com/EternalBeautybyLori/
https://www.inprintin.com/
https://www.greencroft.org/oakgrove
https://www.greencroft.org/oakgrove
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Shamrock shake is returning!  Only here for 1 short 
month, 2/17-3/18.  Come and get one while you can! 

On  a limited budget?  Check out our 2/$2, 2/$3, and  2/
$4 menu items.  On February 4, we will be adding addi-
tional items to the     2/$4 menu. 

Strawberry cream pie is back.  What a good way to begin 
or end your meal.  Or share one with your sweetheart 

                Happy Valentine’s day! 

Life Insurance for Business 
Continuation Plans 
In small business structures the loss of life can cre-
ate  
emotional and financial hardship.  All business 

structures are unique. We have found that many business owners have used life in-
surance to fund a buy / sell agreement.  When the death of an owner occurs the life 
insurance benefit is used to buy out his/her shares to continue the business.  The sur-
viving beneficiary would receive the proceeds.  This is a basic buy/sell need that is 
met with a life insurance plan.   
 

To post or 

view Jasper / 

Newton com-

munity events 

CLICK HERE 

February 2020 

 

 

 

February  Special  

Professional headshots   

for $199.  reg. price is $275 

 Chamber members this offer for $175 

Group rates are available. 

219-987-6364 

http://www.brendajohnsonstudio.com/  

https://www.infarmbureau.com/
https://www.jaspernewtonfoundation.org/calendar/
https://www.jaspernewtonfoundation.org/calendar/
https://www.jaspernewtonfoundation.org/calendar/
https://www.mcdonalds.com/
http://www.brendajohnsonstudio.com/
http://www.brendajohnsonstudio.com/
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Family coming to town? 

Let us pamper them! 

Ask for the Chamber price: 

$99 

 for a regular room and a beautiful  

breakfast. 

Gift Certificates available  

Book your stay today at themoraninn.com 

 Continuing their tradition of giving back 

to the communities in which they live, 

work and play the McColly Real Es-

tate Company and the McColly 

Foundation proudly supported the 

Marine Corp. Toys for Tots 2019 cam-

paign. This was the 20th Year of volun-

teering for Marine Corp. League Detachment #1056. Thanks 

to the contributions of the Realtors at the DeMotte location 

along with family members, clients (past and present) and 

generous friends in the Community we were able to be a part 

of helping make Christmas just a little merrier for 2,712 chil-

dren this year. Linda White, Office Administrator and Opal 

Williams, Realtor accepted this plaque on behalf of the De-

Motte Office in recognition of and thank you from Marine 

Corp. volunteer, Bob Watts (also pictured). Thank you to all 

that continue to support our "spirit of giving back  

http://themoraninn.com/
themoraninn.com
http://themoraninn.com
https://www.mccolly.com/
https://www.mccolly.com/
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https://krolfamilymedicine.com/
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The new year provides a great opportunity 

for a fresh start!  Do you want to build 

healthier relationships, kick a food or sub-

stance addiction, or take steps toward con-

trolling your anxiety and depression this year?  Make a resolution and let 

New Leaf Resources help you achieve your goals.  Contact New Leaf today at 

(708) 895-7310 to take the first step toward a happier and healthier new 

year.  

http://www.myjcpl.org/
https://www.newleafresources.org/
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New 

 Products and Gift Items for  

Valentine’s Day 

https://www.facebook.com/Amys-House-821384861559140/
https://www.facebook.com/demottekali/
https://www.facebook.com/demottekali/
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FREE advertising  

opportunity for you! 

Bring your promotional items (2-3 dozen items) into 

the Chamber office to be put into the Welcome Bags 

https://www.porterphysiciangroup.com/


February 2020 

Coming Soon!!  
 806 15th St SE 

DeMotte, Indiana 

219-98-PIZZA  

https://www.facebook.com/burnsfamilypizzeria/  

http://jaspercountyairport.com/
https://www.facebook.com/burnsfamilypizzeria/
https://www.facebook.com/burnsfamilypizzeria/
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Love the Skin You’re In 

February 21  

6-8 pm 

$30 ticket includes swag 

bag 

Purchase tickets to reserve 

your spot by February 14 

Call 219-987-3373 

Or stop in at  

806 S Halleck St  

  

   

https://www.facebook.com/thepurpledoorsalonandspa/
https://www.facebook.com/thepurpledoorsalonandspa/
https://www.facebook.com/thepurpledoorsalonandspa/
https://www.facebook.com/thepurpledoorsalonandspa/
https://www.facebook.com/infinityfitinc/
https://www.facebook.com/infinityfitinc/


February  2020 

 

https://betweenthelinesdrivingschool.com/
http://demotteunitedmethodist.org/
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Members in Motion is a free benefit for you. If you have something to share,  

e-mail it to the Chamber office demottechamber@netnitco.net. 

Members in Motion will be e-mailed to all Chamber members the last Thursday of the month. 

Deadline for your news is the Wednesday before the last Thursday of each month.  Members in 

Motion will also be posted on our website as well as our Facebook page…connecting YOU to the 

Chamber Phone & Fax: (219) 987-5800  ●  E-mail: in-

fo@demottechamber.org 

Find us online at: DemotteChamber.org 

327 N. Halleck St. ~ PO Box 721 ~ DeMotte, IN 46310 

 

For the 5th year in a row, Van Drunen Farms will host the Global 

Leadership Summit (GLS), a 2-day leadership conference featuring 

16 speakers, at Momence High School.  We would love for you to join 

us! 

No matter where your influence is — in your family, school, work or 

church — you are invited to join 405,000 of your peers to learn how 

to maximize it. 

We are aware that GLS conflicts with the Touch of Dutch Parade and 

Festival on August 7 and 8.  You are more than welcome to register 

and attend only on Thursday if you wish. 

Please click on the link below to receive your invitation and 

instructions for registering: 

mailto:info@demottechamber.org?subject=Members%20in%20Motion
http://www.facebook.com/demottechamber
mailto:info@demottechamber.org?subject=Members%20in%20Motion
mailto:info@demottechamber.org?subject=Members%20in%20Motion
http://www.demottechamber.org
http://www.demottechamber.org/
https://www.vandrunenfarms.com/

