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Alicia Van Vuren– PD Salon & Day Spa  

 

Board of Directors 

https://demottechamber.org/
https://www.juniorachievement.org/web/junior-achievement-of-northern-indiana/
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Life Insurance for Business Continuation 
Plans 
In small business structures the loss of life can create  

emotional and financial hardship.  All business structures are unique. We have found that 
many business owners have used life insurance to fund a buy / sell agreement.  When the 
death of an owner occurs the life insurance benefit is used to buy out his/her shares to con-
tinue the business.  The surviving beneficiary would receive the proceeds.  This is a basic buy/
sell need that is met with a life insurance plan.   

To post or view Jas-

per / Newton com-

munity events CLICK 

HERE 

Even if you have a business event you 

are trying to promote! 

December 2019 

If you haven’t tried our BBQ Bacon Burger, you still have a 
little time left to try it.  This great sandwich is ending on De-
cember 30th to make room for our wonderful 2/$5 special. . 
Our Big Mac, Quarter pounder with Cheese, Filet of fish and 
the 10 piece nugget will be on sale again.On January 7th we 
have 2 new breakfast specials starting:  2 for $2.00 sausage 
muffin, sausage biscuit or hash browns and 2 for $4.00 sau-
sage muffin with egg and the bacon, egg, and cheese bis-
cuit.  Don't forget the chicken McGriddles and the chicken 

biscuits are 2 for $3.00.Treat Santa or yourself after a long day of shopping to a Holiday pie, 
Cinnamon Cookie Latte, or fresh Columbian Roast coffee.  Hurry on over before they are dis-
continued. 

From our family to your family, have a Merry Christmas and a safe and Happy New Year! 

  

https://www.infarmbureau.com/
https://www.jaspernewtonfoundation.org/calendar/
https://www.jaspernewtonfoundation.org/calendar/
https://www.mcdonalds.com/
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Family coming to town? 

Let us pamper them! 

Ask for the Chamber price: 

$99 

 for a regular room and a beautiful  

breakfast. 

Gift Certificates available  

Book your stay today at themoraninn.com 

The new year provides a great opportunity for a fresh 

start!  Do you want to build healthier relationships, kick 

a food or substance addiction, or take steps toward 

controlling your anxiety and depression this 

year?  Make a resolution and let New Leaf Resources 

help you achieve your goals.  Contact New Leaf today at 

(708) 895-7310 to take the first step toward a happier and healthier new year.  

FREE advertising  

opportunity for you! 

Bring your promotional items (2-3 dozen items) into the Chamber 

office to be put into the Welcome Bags for New Residents.  

New Year-New You is what we think of as we look back at 2019.  We welcomed our new Office Manager, Va-

lerie VanderWall in February.   She is a native to the area and brings 20 years of experience in the medical field 

as well as holding her Certified Physician Biller and Certified Physician Coder licenses.    

Lori has launched Eternal Beauty by Lori.  This service offers cosmetic Botox and fillers.   She is so very thrilled 
to bring this service to our area.   Clients can inquire or schedule via our Facebook page Eternal Beauty by Lori.   
For those clients who don’t have access to Facebook, they can visit www.krolfamilymedicine.com and go un-
der the Eternal Beauty by Lori tab to schedule their session.  
As a reminder to the community, we offer a wide range of services for our patients, including same day walk-

ins, early morning hours, one late night Thursday per month.  We also offer lab services, EKG’s, pregnancy 

tests, and urine drug screens.   We are also a BCRC site, no appointment needed! We send our lab services to 

Quest or Health lab.   We welcome all ages and are accepting new patients!  All questions are welcome by 

calling the office at 219-956-3004. 

A new year brings with it new memories, new challenges and new opportunities.  We are excited for the New 

Year and the new experiences and adventures being involved with the community will bring.   

Wishing you Peace, Love and Laughter in the New Year……. Lori 

http://themoraninn.com/
themoraninn.com
http://themoraninn.com
https://www.newleafresources.org/
http://www.newleafresources.org/
http://www.krolfamilymedicine.com
http://www.krolfamilymedicine.com/
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Franciscan Health speech-language pathologist credentialed as a cer-
tified lactation counselor (CLC)  
  
Tracy Biggs, MA, CCC-SLP, CLC, Franciscan Health speech-language 
pathologist, has recently been credentialed as a certified lactation 
counselor (CLC). She completed training with the Healthy Children Pro-
ject, Inc. Center for Breastfeeding, and her certification was obtained 
through The Academy of Lactation Policy and Practice.  
  
A certified lactation counselor is someone who evaluates and provides 
counseling in breastfeeding to pregnant, lactating and breastfeeding 
women. To obtain the CLC credential, a lactation counselor must com-

plete a minimum of 52 hours of training, pass a criterion-referenced examination and 
demonstrate competencies and skills required to provide evidence-based counseling.  
  
In support of breastfeeding mothers in the community, Franciscan Health Rensselaer offers 
outpatient breastfeeding services at the hospital. Our lactation consultants are registered 
nurses and IBCLCs (International Board-Certified Lactation Consultants). Patients that see 
our lactation consultants might be referred to Biggs for therapy and guidance with any 
breastfeeding issues.  
  
Biggs received her Master of Science in speech-language pathology from Ball State University 
in 2007. She has worked at Franciscan Health for 12 years. Biggs is experienced in all areas of 
rehabilitation, including pediatrics, acute rehab, home health and inpatient rehab. Her ex-
pertise is in speech, language, communication, swallowing disorders and augmentative alter-
native communication for both pediatrics and adult populations. In addition to obtaining her 
CLC certification, she is in the certification process for orofacial myofunctional therapy to 
become a qualified orofacial mycologist (QOM). Orofacial myofunctional therapy is an inter-
disciplinary practice that works to correct the dysfunction of muscles of the face and mouth 
related to their functions such as, breathing, sucking, chewing, swallowing and speech pro-
duction.    
  
For more information about Franciscan Health Rensselaer’s outpatient breastfeeding ser-
vices or to make an appointment, please call (765) 449-5133 or visit FranciscanHealth.org.  
  
Franciscan Health offers outpatient rehabilitation services that include, physical therapy, oc-
cupational therapy and speech therapy in two locations: Rensselaer and Wheatfield. For 
more information about therapy services in Rensselaer, call (219) 866-2080 and for more 
information about therapy services in Wheatfield, call (219) 956-4000.  

https://www.franciscanhealth.org/
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The Jasper County Airport is pleased to announce the acquisition of 
an aircraft that will be available for instruction and rental. The Cess-
na 172 is a 4 seat single engine airplane and is the best trainer air-
craft in the world. The aircraft is currently undergoing a couple of 
upgrades and will be available within the next month or two. Any-
one interested in learning how to fly or licensed pilots looking for a 

local rental aircraft should contact the airport for additional information. We are extreme-
ly excited to bring this much needed service to the community and hope people will take 
advantage of having a local opportunity like this.  

Leestma Healthcare would 
like to congratulate the 
winner of our Thanksgiving 
gift card drawing and hope 
that everyone had a won-
derful feast!! Our next 

drawing coming up is for a Christmas gift basket. Good Luck every-
one!! We would also like to thank the community for helping us col-
lect toys with the Toys for Tots program. Bringing joy to children, 
helping families during the Holidays whether it's donated food, toys, 
or good will is the true meaning of the Season. 
The Leestma office "cleaned up" and went downtown for the annual 
Pinnacle Holiday Party. The staff received certificates and Dr. Eric 

Leestma won a 
Lifetime Achieve-
ment award for 
40 years of Fami-
ly Practice service 
to the communi-
ty. Congratula-
tions Dr. Eric!!! 
As 2019 winds 
down, we look 
forward to 2020 
with our focus on 
wellness. Most in-
surance compa-
nies are requiring 
yearly wellness 
physicals and our 
office strives to 
accommodate 

schedules with same day appointments, as well as evening and Sat-
urday appointments, just call 987-7750. New patients are always 
welcome!! 
If you are a Medicare patient, wellness physicals are recommended 
once a year. Heidi can schedule your wellness physical and answer 
any questions you may have. 

Have a Safe and Happy New Year from Leestma Healthcare!!! 

http://jaspercountyairport.com/
http://jaspercountyairport.com/
https://leestmahealthcare.com/
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Members in Motion is a free benefit for you. If you have something to share,  

e-mail it to the Chamber office demottechamber@netnitco.net. 

Members in Motion will be e-mailed to all Chamber members the last Thursday of the month. Deadline for your news 

is the Wednesday before the last Thursday of each month.  Members in Motion will also be posted on our website as 

Chamber Phone & Fax: (219) 987-5800  ●  E-mail: info@demottechamber.org 

Find us online at: DemotteChamber.org 

327 N. Halleck St. ~ PO Box 721 ~ DeMotte, IN 46310 

For the 5th year in a row, Van Drunen Farms will host the Global Leadership 

Summit (GLS), a 2-day leadership conference featuring 16 speakers, at Mo-

mence High School.  We would love for you to join us! 

No matter where your influence is — in your family, school, work or church — 

you are invited to join 405,000 of your peers to learn how to maximize it. 

We are aware that GLS conflicts with the Touch of Dutch Parade and Festival on 

August 7 and 8.  You are more than welcome to register and attend only on 

Thursday if you wish. 

Please click on the link below to receive your invitation and instructions for 

registering: 

https://myemail.constantcontact.com/SAVE-THE-DATE--2020-Global-

Leadership-summit.html?soid=1101945608758&aid=gOs7imTkKb0 

mailto:info@demottechamber.org?subject=Members%20in%20Motion
http://www.facebook.com/demottechamber
mailto:info@demottechamber.org?subject=Members%20in%20Motion
http://www.demottechamber.org
http://www.demottechamber.org/
https://www.vandrunenfarms.com/
https://myemail.constantcontact.com/SAVE-THE-DATE--2020-Global-Leadership-summit.html?soid=1101945608758&aid=gOs7imTkKb0
https://myemail.constantcontact.com/SAVE-THE-DATE--2020-Global-Leadership-summit.html?soid=1101945608758&aid=gOs7imTkKb0

